How to Host a Screening

SETTING A GOAL 

The goal for each screening is to set a goal that will have a direct impact on the campaign for water justice in your community. As a host, you should set an achievable goal for a screening to promote water as a fundamental human right and to support local struggles around water.  Goals might include the following:

1.  Building membership for your organization.

2.  Drawing attention to a local struggle. 

3.  Reducing or eliminating the role of bottled water on campus.

4.  Generate support to pressure government officials to take action on water issues.

GATHERING INFORMATION ABOUT YOUR AUDIENCE 

Who is your audience?  It may include family, friends, co-workers, colleagues, neighbours, classmates, workout buddies, friends from your place of worship, members of local clubs, organizations, and community groups.  Ask yourself what their knowledge and perceptions of water issues are, and use these ideas to help formulate your goals and future activities.  

The screening is an opportunity to expand your audience’s awareness of water issues, and to connect their concerns with local groups organizing around water issues.  Invite a local group to help co-host, inquire if a professor on campus would like to be a guest speaker at the screening, or ask an instructor to link the film to a class assignment.  

FINDING AN APPROPRIATE VENUE
Think about when your audience is most available, and schedule a venue with this in mind.  Check for room availability on campus, or in lecture halls, community centres, and church facilities.  You want to make this a fabulous event!  Make sure your venue has comfortable seats, and if provided, test the DVD, projector, and audio system for proper functioning.  Be sure to ask if you are allowed to set up an information table, and serve refreshments.  

Important Legal Note:  When planning your screening of The Water Front, you are legally prohibited from charging an admission fee.  If you are another non-profit, you may ask for (but not require) donations to supplement the costs of your event.

INVITATIONS AND PUBLICITY

When making a guest list, you should invite 3 times as many people as you want to show up. Think through your neighbors, coworkers, and friends from clubs, organizations or place of worship—you’ll quickly have a long list.  Personal invitations are the most effective way to ensure attendance.  Send an initial invite by email, snail-mail, Evite.com, or Facebook.  Make sure to build an RSVP list of those taking part, and follow up with a personal reminder.

A little publicity can go a long way to creating excitement and awareness about your screening.  You can also create flyers to post on-campus and in the community.  Consider setting up an information table at a high traffic area.  Things to keep in mind when contacting the press:


i. Press releases should be brief.  Be sure to include screening time, date, and location.

ii. Local, community and student media are your best bet for coverage.  

iii. Look for free event listings and online event calendars.  

iv. Media generally require press releases 2 – 3 weeks prior to publication.  Check for deadlines.

One way to make people aware of your event, and engaged in the issue is to let The Water Front know your plans.  Send an email to elizabeth.miller@sympatico.ca, and post your event on our wiki http://www.aboutus.org/TheWaterFrontMovie.
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